
Survey on Gambling

Conducted by Survation on behalf of 

Coalition to End Gambling Ads

Methodology: Online interviews of residents in the UK aged 18+ 

Fieldwork: 16th August – 22nd August 2024

Sample size: 2,075



2

Methodology

Fieldwork Dates

• 16th August – 22nd August 2024

Data Collection Method

• The survey was conducted via online interview. Invitations to complete the survey were sent out to
residents of the UK aged 18+.

Population Sampled

• Online interviews of residents of the UK aged 18+.

Sample Size

• 2,075
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BASE: All respondents, Unweighted total: 2,075

Q1_Summary. To what extent, if at all, do you agree or disagree with the
following statements?
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Gambling companies that commit major breaches of their license conditions should have their
licenses removed

Nobody under the age of 18 should be exposed to gambling advertising

There should be limits on how much money consumers can deposit into online gambling
accounts

To protect consumers, there should be affordability checks for those who want to bet more
than ¬£100 a month

Only online gambling companies that are based and pay taxes in the UK should be allowed to
operate in the UK

There is enough money in football so that no club should have to rely on gambling
sponsorship

Gambling presents a danger to family life

Protecting the public from gambling harm is more important than protecting the financial
interests of the media industry

The gambling industry cannot be trusted to make gambling safer without government action

Gambling should be permitted but not promoted

Protecting the public from gambling harm is more important than protecting the financial
interests of the horseracing industry

The Gambling Commission has failed to properly regulate the gambling industry in Great
Britain

Gambling reform should be one of the priorities of the government

The gambling industry cannot be trusted to use customers' data to protect them from harm

All gambling advertising, promotion, and sponsorship should be banned

Online gambling should be banned entirely

NET: Agree (Strongly + Somewhat) Neither agree nor disagree Don't know NET: Disagree (Strongly + Somewhat)
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BASE: All respondents, Unweighted total: 2,075

Q2_Summary. How often do you participate in each of the following gambling
activities?
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Offline casino/slot gaming

Online casino/slot gaming

Offline racing/sports betting

Online racing/sports betting

Other types of gambling

Online National Lottery draw or games

Offline National Lottery draw or scratchcards

Every day

One day a month

4-6 days a week

One day every 2-3 months

2-3 days a week

One day every 4-6 months

Once a week

1-2 times a year

2-3 days a month 

Never
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Survation. Engaging opinion to inform the future.

Survation provides vital insights for brands and organisations wanting to better understand authentic opinion, 

adding value and credibility to the research we provide to our clients. We are an innovative and creative market 

researcher and do not believe any single method can always be the right answer to complex client objectives.

We conduct bespoke online and telephone custom research, omnibus surveys, face to face research, and 

advanced statistical modelling and data analysis.

Survation is an MRS Company Partner. All MRS Company Partners and their employees agree to adhere to the 

MRS Code of Conduct and MRS Company Partner Quality Commitment whilst undertaking research. As a 

member of the British Polling Council, Survation has a strong commitment to transparency and the integrity of 

our work.

The Living Wage

Survation is proud to be a Living Wage Employer. This means that every member of staff in our organisation 

plus any contract staff are paid the London Living Wage. The Living Wage is an hourly rate set independently 

and updated annually, based on the cost living in the UK. We believe that every member of staff deserves at 

least a Living Wage. You can find out more about the Living Wage by visiting www.livingwage.org.uk

http://www.livingwage.org.uk/
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